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he world is starting to draw
lessons from the disastrous
excesses of past models which
in particular have erred through
the absence of self-regulating
mechanisms, and as a result have
lost a sense of human aspirations,
of altruism, of patience and the
key values that govern natural
cycles...
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Editorial
The world is starting to draw lessons
from the disastrous excesses of past
models which in particular have erred
through the absence of self-regulating
mechanisms, and as a result have lost a
sense of human aspirations, of altruism, of
patience and the key values that govern
natural cycles.
Renault has accepted the invitation of
Jacques Attali* to contribute to discussions on establishing a
positive economy, and the related report commissioned by the
French president was submitted on 21 September.

With the development of the electric vehicle, Renault is
participating in the emergence of these new forms of mobility,
solutions which will improve the quality of urban air and emit
no odour or engine noise. And also considerably reduce our
dependence on fossil fuels.
By incorporating the principles of the circular economy, we are
limiting our needs for natural resources and working to increase
the lifetime of our products.Finally, through Renault Mobiliz,
the Group is continuing to develop a robust product offer for
vulnerable people living below the poverty line in France.
These are three examples of concrete initiatives, proof of our
commitment to the interests of future generations. And the
common thread? The innovation required to "Make sustainable
mobility accessible to all".

The mobility of people and goods creates wealth and contributes
to economic and social development. Sustainable mobility must
offer solutions to the problems of pollution, global warming
and urban congestion that it contributes to and thus ensure the
creation of a sustainable ecosystem. The proposals contained
in the report, which confirm their faith in renewable energies,
combined with innovative economic models, should gradually
support the transition to new forms of mobility. These will be zero
carbon, connected, shared and with more of a community focus.
We are already starting to see the first versions of these new
models...

Claire Martin
Director of Corporate Social Responsibility
and of the Renault Foundation

* Jacques Attali: President of A&A, an international strategy consulting firm,
President of Planet Finance, an international non-profit organisation specialising in
the development of micro-finance.

Read more >>
2
Print

|

Normal/Fullscreen

|

Close

October 2013

CSR Newsletter

Corporate Social Responsibility, the Renault Way
Editorial | STAKEHOLDERS | SUSTAINABLE MOBILITY | Safety/health | Education | Diversity | SPONSORSHIP

Jacques ATTALI

President of A&A, an international strategy consulting firm,
President of Planet Finance, an international non-profit organisation
specialising in the development of micro-finance.
“The tyranny of the short-term, particularly in finance, as well as in politics, - in other words, the absence of positivity in today's society -, explains the financial, economic and moral crisis of the Western world. Unemployment, frustration and privation are its most visible signs. In the future, climate
change, rising obesity and worsening inequality will make it intolerable. The inability of democracy
and the market to take account of the needs of future generations are its main weaknesses.
Moving towards a more positive economy is an almost impossible exercise if attempted in just one
country. The first step is to regulate finance, because it currently imposes the short-term measurement of results; and that can only be done on a worldwide scale. We need to create long-term investment funds, set a discount
rate that is lower than capital, and found a patient form of capitalism. That can only be done globally. We also need to impose a
worldwide rule of law that would require everyone to apply equal consideration to the interests of future generations. To do this,
we need to overturn current ways of thinking about the environment, and make altruism the best way for everyone to experience
pleasure. From individualism to altruism, this is the radical transformation that we need to apply to the very meaning of modernity.”
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STAKEHOLDERS
A PARTNER IN THE POSITIVE ECONOMY…

Prior to this event, Renault also contributed to
a report on the positive
economy submitted to
the French President on
21 September 2013.

The LH Forum was held in Le Havre
from 25 to 27 September and attended
by just under 4 000 participants from
45 countries, exploring the theme of the
"positive economy"; they included stakeholders from the public and private sectors, company leaders, social entrepreneurs, economists and social partners.
Already a partner in 2012, Renault renewed
its support for this movement which asserts
that the generation of wealth is not an end
in itself but a means of supporting altruistic
values. The movement champions an economy to serve future generations and one
which encourages responsible, sustainable
and inclusive growth.
The Group used the opportunity to share its
"positive" advances in the mobility sector
through the production of its electric vehicle range limiting greenhouse gas emissions, and to also issue a call for projects
under the Renault Mobiliz* social business
programme for the socially and financially
vulnerable.
Photo: LH Forum.

* See page 13.

Read more >>
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STAKEHOLDERS
... AND THE ELIMINATION OF PRIVATION
A few days before, the Group was also present at the Convergences forum, a European think-tank bringing together stakeholders from the public, private and non-profit
sectors working to alleviate poverty and
privation. Team members from the Renault
Mobiliz* Social Business programme were
able to discuss the role of co-construction
and the challenges of financing a sustainable and fair society.

The main recommendations of the positive economy report
commissioned by the French President, which are suitable
for introduction at international level:
Among the 45 proposals, 10 are key measures, the most important projects that must
be implemented over the next five years to lay the foundations of the positive economy, and four of these are directly related to companies:
• Enshrine the positive role of companies in law, taking account of their social, environmental and economic roles
• Review accounting standards so that they incorporate a long-term perspective that
is currently lacking
• Define standardised extra-financial positive indicators for greater transparency and
collective emulation
• Adopt decision-making processes and governance models that are themselves
positive; the influence of multiple stakeholders on corporate strategy should be rebalanced.
For more information: http://www.lh-forum.com/fr/rapport

* See page 13.

Photo: Convergences.

Read more >>
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STAKEHOLDERS
tion challenges, the community organised
its "Paris de l'innovation" on 21 September.
This first event explored the theme of "How
to accelerate breakthrough innovation in
France", with the inaugural address given
by Jean-Louis Missika (Deputy Mayor of
Paris responsible for Innovation, Research
and Universities). It was hosted as part of
the 1000 world-changing pioneers project:
www.shamengo.com

Rémi Bastien, Renault
Engineering & Innovation Director (left).
Photo : Philippe Jacob.

To find out more:
www.renault.com.ar
See video on Youtube
The Renault Group CSR report and 2012
reference document are available at:
> CSR report in french
> CSR report in english
> reference document in french
> reference document in english

RENAULT Or « PARIS DE l’INNOVATION »

Founded in 2008, Renault's innovation
community is a discussion platform with
an open attitude to the rest of the world,
set up to identify major changes in society.
With around 100 members who are researchers, business people, consultants, designers, philosophers, sociologists and so
on, it has a dual objective: to understand
new mobility ecosystems, and more generally, to define the principles of innovation
management.
In order to compare its findings with other
viewpoints and help identify new innova-

ARGENTINA: PUBLICATION OF RENAULT'S
SECOND CSR REPORT

Renault Argentina has published its second CSR report, in compliance with the
guidelines of the Global Reporting Initiative (GRI) and the regulatory framework
of ISO 26000.
The application level (B) demonstrates the
progress the subsidiary has made in the
process of reporting to its interest groups.
The presentation was held at the 6th International Motor Show in Buenos Aires.

Read more >>
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STAKEHOLDERS

MOROCCO: CONGRESS FOR WOMEN
ENTREPRENEURS

Chaired by Her Royal Highness Princess
Lalla Meriem, the 61st Congress of the
World Association of Women Entrepreneurs (FCEM) was held in Morocco from
25 to 28 September on the theme of "Women entrepreneurs, guaranteed values
for sustainable performance".
Several round-table discussions were organised during the Congress which brought
experts and women entrepreneurs from all
over the world to Marrakesh. One of these
discussions on socially responsible investment allowed Claire Martin (CSR Director)
to share the Group's CSR strategy, and to
remind participants of the environmental
efficiency of the Renault and Nissan fac-

tory in Tangier. Her main theme, however,
was the importance placed on establishing
good relationships with the Group's local
communities and she gave examples of
social initiatives conducted by Renault in
the region. One initiative is already bearing
fruit: the donation of a minibus to take children to and from school has already reduced
pupil drop-out rates during the transition
from primary to middle school. This positive development has also been highlighted
by the Moroccan Ministry of Education.

* Union of Metallurgy Industries and Trades.

France: ERGONOMICS SHARED AT CLEON

Initiated by the Rouen-Dieppe UIMM*
which encourages companies to share
their experiences with each other, a dozen
health, safety and environment managers
were welcomed to the Renault Cléon site
on 9 October.
The agenda included a presentation of the
ergonomic procedures deployed within the
factory and its machinery, action plans implemented to reduce exposure to risk and
Photo: Philippe Stroppa.
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best practices on the factory floor. Renault
has also developed a method for the ergonomic analysis of workstations. Used in all
Renault industrial plant around the world, it
has now also been made available to other
companies.
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SUSTAINABLE MOBILITY
KOREA: INAUGURATION
OF THE WORLD'S LARGEST
INDUSTRIAL SOLAR PARK

Renault Samsung Motors (RSM), the Renault Group's Korean subsidiary, inaugurated a 20MW solar park at its Busan
factory on 13 June 2013. It is the world's
largest industrial solar park and the first
of its kind in Korea.
The park, which extends over 300,000 m²,
covers large areas of roofing and land at
the Busan factory. It will supply the site
with electricity and produce 25,000 MWh of
electrical energy per year (enough to power
8,300 homes and prevent 10,600 tonnes of
CO2 emissions each year). This is just the
first stage for the subsidiary which is in the
process of installing a 1MW solar park on
its spares warehousing site in Hamam, and
is preparing to bring the SM3 to market, a
100% electric, zero CO2 emissions vehicle.

The Renault Samsung
Motors factory in
Busan, Korea; Renault
has an 80.1% share in
the company
and Samsung Motors
a 19.9% stake.

Read more >>
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SUSTAINABLE MOBILITY
EUROPEAN LEADER IN CO2 EMISSIONS
PERFORMANCE

With an average of 115.9 grams of
CO2 / km* per vehicle**, the Renault Group
led the European table for CO2 emissions
performance in passenger car sales in
the first half of 2013.

This result is explained by ongoing modernisation of the marque's range, the deployment of Energy engines and growing sales
of electric vehicles.
First prize goes to the new Clio Energy dCi
90 eco2 with 83 grams. Overall, the new

Renault Clio range emits 18.5 grams less
CO2/km than the previous range. Average
CO2/km emissions of the Renault Group's
entire range improved by almost 10 grams
between 2012 and the first half of 2013 (dropping from 125.5 grams/km to 115.9 grams/
km). "Tangible results that demonstrate the
Group's commitment to sustainably and significantly reducing its environmental footprint," said Jean-Philippe Hermine, Renault
Group Environmental Director.

* Average official NEDC combined-cycle CO2 emissions of Renault Group passenger cars registered
during the first half of 2013 across 23 EU nations (all
countries except Cyprus, Malta, Romania & Bulgaria).
** Figures obtained from AAA-DATA (Association Auxiliaire de l’Automobile), a subsidiary of CCFA. AAA-DATA is an organisation that collates automotive industry
data for public authorities.

Energy dCi 90 Motor.
Photo: Pagecran.

Read more >>
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SUSTAINABLE MOBILITY
RENEWAL OF OUR PARTNERSHIP WITH
THE ELLEN MACARTHUR FOUNDATION

Working together on the circular economy*, the Ellen MacArthur Foundation
and Renault are embarking on the third
chapter in their common history: their
partnership has just been renewed for a
further three years.

In 2007, Ellen MacArthur discovered Renault and supported its environmental commitment to the general public with the eco²
signature, and more recently, the launch of
its electric vehicle range. Today, their discussions focus on technical and economic issues and how to solve them. For the
Ellen MacArthur Foundation, the circular

economy is the best response to the depletion of the world's natural resources. For
Renault, committed to the issue since 1949
with its Choisy-le-Roi plant, this economic
model also underpins the service offered to
customers who want access to high-quality
replacement parts.
Together, and in collaboration with the
Renault environment network, they share
experience and knowledge, discussing the
best ways of promoting new business models based on saving resources and product sustainability.

* The goal of the circular economy is to manage products from birth to rebirth, by reclaiming reusable parts,
recycling materials and recovering energy from waste.
More environmentally responsible, it limits wasting of
natural resources and greenhouse gas emissions.
Jean-Philippe Hermine,
Vice President, Strategic
Environmental Planning,
Renault Group and
Ellen MacArthur,
Chair of the Ellen
MacArthur Foundation.
Photo: Raphaël Dautigny.

Read more >>
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SUSTAINABLE MOBILITY
RENAULT-BOLLORÉ LETTER OF INTENT

The Renault and Bolloré groups have signed a letter of intent to explore the joint
development of car-sharing solutions
and the implementation of industrial and
commercial cooperation initiatives for
electric vehicles.
Following the success of Autolib’ in 55 Ilede-France communes and the markets
already held by the Bolloré group in Lyon,
Bordeaux and Indianapolis, the two groups
will study:
• the creation of a joint company to respond
to growing demand for electric vehicle carsharing schemes in France and internationally.
• the transfer of certain Bluecar and convertible model production processes to the Renault Group's Dieppe factory and provision
of parts and components by Renault.
• Renault support for the design, development and mass production of a 3-seater
electric car model (3.1 m long) with a range
of more 200 km.

FRANCE: ONE HOUR'S FREE RECHARGE
IN THE RENAULT NETWORK

Since 30 September 2013, 372 dealerships
in the Renault sales network in France
are offering one hour's free recharge to
all drivers of electric vehicles regardless
of the marque.
875 fast-charging stations are located in
their car parks (taking 1 hour to recharge up

* Installed in homes and/or businesses.

To support the deployment
of charging infrastructure (SydEV
in Vendée, the Nord-Pas-de-Calais
region, etc.), Renault also works in
conjunction with the most dynamic
regional and local authorities, as
well as with private companies such
as those in E.Leclerc Centres.

Read more >>
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to 80% of the battery's capacity). An additional solution to private charging stations*
which is helping to develop public charging
infrastructure.
The geographical location of charging stations can be viewed at www.renault.fr and
on the community site www.chargemap.fr.
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SUSTAINABLE MOBILITY
this year it was a partner in the operation to
clean up Boutovo park in the south of Moscow. More than 100 volunteers were ready
to go into action on 14 September, equipped with litter-picking equipment provided
by the Russian subsidiary. Four hours later,
30m3 of rubbish sorted for recycling had
been amassed in 400 bags.
* Source: federal natural resources monitoring department.

NETHERLANDS: ECO & SAVE DRIVING
FOR EMPLOYEES

RUSSIA: AUTUMN CLEANING

Each year, Russia produces 7 billion tons
of rubbish but only 4 to 5% end up in one
of its 243 recycling centres.
44,000 incidents of illegally dumped rubbish were recorded in January 2013*. Given the scale of the issue, Renault Russia
has continued its work to protect the environment as part of the international "Let’s
Do It World Cleanup" project. Once again

Committed to reducing its environmental
footprint, most notably through the sale of
its electric vehicle range, Renault's subsidiary in the Netherlands also works hard to
control its own CO2 emissions (generated
largely from operation of its buildings and
vehicle fleet). To encourage its employees,
it has introduced an eco-driving and safety
at the wheel challenge delivered through
training courses and e-learning modules.

|
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Created from the union of a dozen different organisations, Ecopôle has become an essential driver of environmental protection in the Nantes region.
"The financial support provided by Renault
will allow us to run a fun programme to help
students from fifty primary classes in the
2013-2014 school year learn about ecomobility. And to make around 1300 pupils aware
of the issues involved," explains Julie Gardan, responsible for sustainable development and urban practices at Ecopôle. The
organisation also targets other audiences,
who are traditionally less involved in sustainable development and the environment,
by setting up micro-projects in social housing projects for example.

Read more >>
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SUSTAINABLE MOBILITY

Because good eco-driving habits can create
fuel savings of up to 20%, - or increase
the range of electric vehicles by the same
amount -, Renault Samsung Motors organises regular awareness-raising workshops
for the general public. The latest of these
was held during the holidays in August and
mid September in the service stations of
the Seohaean Highway. Customers were
encouraged to take part in exchange for a
free vehicle service.

NEW OFFERS FOR DISADVANTAGED
CUSTOMERS

Renault Mobiliz, the Group's social business programme, offers concrete mobility solutions to people living below the
poverty line in France. New investments
are further diversifying the range of services offered.

|
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Since July 2013, Renault has been contributing to the development of two collective
interest cooperatives (SCIC) which help
disadvantaged people find employment:

Read more >>
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Working on the hypothesis that
mobility is one of the major obstacles to economic and social
integration - after age and qualifications -, and that certain needs
were not covered by Renault's
products & services offer, in July
2012 the Group launched a programme adapted to people at
the foot of the income pyramid.
Devised in collaboration with
partners from non-profit organisations, universities and the public sector, it consists primarily
of voluntary Renault "solidarity
garages" offering a range of products and services at cost, and
of the investment company Mobiliz Invest
s.a.s which funds innovative community
mobility projects (for more information:
www.renault-mobiliz.com).
Photo: Véronique Fel.

KOREA: SERVICE STATIONS PROVIDE
TRAINING ON ECO-DRIVING
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SUSTAINABLE MOBILITY
each case: micro-group transport, including
for people with limited mobility, low-cost
rental of transport from its own fleet, driving
test assistance, etc. These measures provide support for an average 1000 people
per year and allow more than 50% of them
to find a job.

Benoît Hamon, Minister
of State for the Social
and Non-profit Economy
and Consumption,
at the inauguration
of the Voiture & Co
mobility hub, with two
beneficiaries: Nissoiti
Boinali (left) and Malike
Hattab (right).
Photo: Olivier MartinGambier.

Are you running an entrepreneurial community mobility project? Do you know
entrepreneurs who want to develop their
activity in this area? Renault MOBILIZ
can offer support for these projects!
contact@renault-mobiliz.com

MOBILIZ Invest: How does it work?
Chauffeur&Go and MobilEco. In addition to
financial investment, the Group facilitates
their access to internal resources such as
engineers, sales representatives, lawyers,
financiers, etc. The company can also help
them secure commercial opportunities.
The charity Voiture & Co inaugurated its
15th mobility hub on 7 October, in the presence of Benoît Hamon, Minister of State
for the Social and Non-profit Economy and
Consumption, and R. Cadalbert, President of Saint-Quentin-en-Yvelines district
council. The goal of the charity is to facilitate the independence of vulnerable people
and it offers a range of solutions adapted to

• Launched with an investment budget of €5 million provided by Renault, Mobiliz Invest
s.a.s provides funding for companies offering innovative, high-impact mobility solutions that
improve the living conditions of people excluded from society and employment.
• Any project meeting this criteria can be submitted, regardless of the company's legal
structure, to the following address: contact@renault-mobiliz.com
• An investment committee of Renault leaders and independent experts specialising in social entrepreneurship and risk capital select the best projects on the basis of two key criteria: large-scale social impact and economic viability.
• Funding of amounts from €50,000 to €500,000 can be secured via equity investment
(minority stake) or by debt finance for a period of 5 to 7 years.
Any profits from these investments will be reinvested in other community mobility projects
and will not generate payment of dividends to Renault.

14
Print

|

Normal/Fullscreen

|

Close

October 2013

CSR Newsletter

Corporate Social Responsibility, the Renault Way
Editorial | STAKEHOLDERS | SUSTAINABLE MOBILITY | Safety/health | Education | Diversity | SPONSORSHIP

Safety/health
INDIA: RENAULT LAUNCHES
A ROAD SAFETY OFFENSIVE

India is the world's second most populous country, and its automotive market
is expected to triple to 9.3 million units/
year by 2020, while the number of traffic
accidents in the country continues to rise
inexorably.
According to the latest WHO report,
133,938 people died on its roads in 2010.
Renault's subsidiary in India has just
marked the official launch of a road safety
campaign, the first phase of which is based
on a partnership with Spellinc, Linc Pen &
Plastics Ltd. The idea consists of supporting the inter-school spelling competition,
Spellinc, organised each year from September to December in eight Indian cities*.
In addition to the spelling bee, workshops
and interactive modules will be provided
to raise awareness of key road safety principles. Students will then be responsible for
passing on their knowledge to their classmates.
* Delhi, Mumbai, Kolkata, Chennai, Bangalore,
Ahmedabad, Jamshedpur and Ranchi.

Read more >>
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Safety/health
KOREA: PARTNERSHIP WITH LOCAL AUTHORITIES

BRAZIL: ACCIDENT REDUCTION ON
THE CURITIBA-PARANAGUA HIGHWAY
On 25 September, national road safety day
in Brazil, the Renault do Brasil Institute
jointly organised a forum in Curitiba for representatives from public and private institutions, the Industry Social Service (SESI)
and Ecovia, the concession company responsible for the highway linking Curitiba
(where the Renault do Brasil factory is located) to the port of Paranaguá. The objective
was to find ways of reducing the number
of accidents on this very busy section of
highway. Located 90 km from Curitiba, the
port of Paranaguá is one of Brazil's largest
sea ports, and the main entry point for
goods destined for the southern part of the
country.

Renault Samsung Motors has joined
forces with the local authorities in the city
of Busan (education, transport, police) to
organise a road safety awareness course
in its factory for children from six primary
schools.
It will also give them the opportunity to see
the different stages of the car production
process. Inspired by Renault's international
educational programme (Safety and Mobility for All), "Safe Road, Safe Kids" has been
adapted to the local context in response to
the immense interest shown by children, pa-
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AT HOME WITH THE FIREFIGHTERS
Renault is a partner of the French National
Firefighters Federation and attended the
National Firefighters Congress held from
10 to 12 October in Chambéry. This gave
the Group the opportunity to present the
actions undertaken to facilitate emergency
interventions, some of which were developed in collaboration with a number of
Departmental Fire and Emergency Services
(SDIS). Two "crashed" vehicles exhibited on
the stand were used as teaching materials
to explain victim extrication methods. The
initiative complemented Renault's annual
commitment to the emergency services:
donations of latest-generation vehicles,
free training in emergency operations on
electric vehicles, etc.

Read more >>
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rents and teachers in the subject. The site
www.saferoad-safekids.com has become
a benchmark on road safety for children in
Korea, with a total of more than 700,000 visitors.
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Safety/health
ARGENTINa
Renault Argentina's Human Resources Department organised an "open door" day for
the children of employees. The workshops
on offer included a miniature track used to
raise awareness of the highway code.

BRAZIL

NETHERLANDS: ELECTRIC VEHICLES
AND SAFETY FOR THE PARTIALLY SIGHTED
An electric vehicle is much quieter than a
fuel-powered one, and as a result is less
easy for blind or partially sighted people to
be aware of. This is why Renault Nederland
has provided the royal foundation KNGF
Geleidehonden* with an electric vehicle.
For a period of one year, the Kangoo Z.E.

will allow educators to acquire practical experience and to think about the best way
for guide dog owners to identify an electric
vehicle in traffic.
* KNGF Geleidehonden is the oldest guide dog school in the Netherlands. For more than 75 years, it has
been training guide dogs for partially sighted, blind
and autistic people, as well as working with service
dogs and pets.

Read more >>
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Dr Zilda Arns, who died in the Haiti earthquake in 2010, worked to reduce infant
mortality in Brazil through her charity "Pastorale de l’enfance" set up in 1983. Over
25 years, and thanks to the prevention work
of 260,000 volunteers, the lives of 1.8 million
children were saved. The Renault do Brasil
Institute donated 90 devices to the charity
used to detect several development-related diseases from early childhood.
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Safety/health
RUSSIa
A Master ambulance was donated to the city of Togliatti (Russia) on behalf
of the Renault Nissan alliance to mark the visit of Carlos Ghosn to AvtoVAZ.

1% OF HUNGARIANS PRESENT
AT THE WORLD SERIES BY RENAULT

The World Series by Renault (WSR) organised by Renault Sport Technologies offers motor sport fans a free, top-quality
show and entertainment for the general
public on Europe's main race tracks.
With 105,000 spectators, or 1% of the Hungarian population, the WSR on the Hungaroring circuit on 14 and 15 September 2013 was
hugely successful. The special stands set up
between the paddocks included a road safety awareness workshop for children.
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Education
BACK TO SCHOOL FOR RENAULT
FOUNDATION STUDENTS

On Monday 2 September, 66 students from
the Renault Foundation travelled to Paris
to start their studies. From 13 different
countries, they will spend 16 months in
France following one of the four higher
education programmes offered by the
Renault Foundation.
For the last 12 years, the Renault Foundation has been funding and co-creating innovative academic programmes with prestigious university partners in France and
the Lebanon, and establishing annual relations with some fifty universities and higher
education institutes all over the world (Morocco, Brazil, Korea, Japan, etc.). Its mission is to support education programmes
focused on sustainable mobility and international management. Since its creation in
2001, more than 670 students from around
twenty countries have benefited from its
courses. In early September, the Foundation welcomed its 12th year of students to
the Cité Universitaire Internationale in Pa-

Read more >>
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PORTRAIT OF CHARLES DOVONOU
2013-2014 Renault Foundation year

ris. Out of the 78 2013-2014 scholarship
students, 66 will follow one of the four programmes co-created with French academic partners: "International Management"
MBA in partnership with Dauphine IAE Sorbonne, "Transport and Sustainable Development" Masters (TRADD) in partnership
with the Ecole des Ponts Paristech, "Mobility and Electric Vehicle" Masters (MVE) in
partnership with Mines Paristech, and an
"Electric Vehicle and Electromobility" vocational bachelor's degree (LPVEE) in partnership with the IUT in Mantes-la-Jolie.

Which country are you from? What are the main points of your
career path so far?
Born in Benin, a country in West Africa, I'm a civil engineer, graduating from the Mohammadia Engineering School in Morocco and the
Abomey-Calavi Polytechnic College in Benin. I have six years' work
experience, mainly engineering design in the construction, water and
environmental industries, but also in industrial unit management.
Which of the Foundation's courses are you taking?
I'm studying for the International Management MBA, run by the Université Paris Dauphine, and
the Institut d’Administration des Entreprises of Université Paris 1 Panthéon-Sorbonne.
Why have you chosen this course?
I felt it was a natural choice to complete my skill set, which is mostly technical, so that I'd have
cross-disciplinary expertise to help me prepare for running my own business, but also allow
me to develop professionally in today's global economic context.

As for the other 12 students they started their studies… in Beirut, Lebanon, on
19 september 2013 in the Road Safety Management Masters (MANSER).

What do you want to do once you have your qualification?
Running my own business is what excites me most in the medium and long term. As for the
short term, it may be surprising, but to be honest I'm still working on it, as the journey to join the
Renault Foundation, and the breadth and depth of the modules we're studying have completely blown away my points of reference, raising my limits in terms of the jobs or geographical
areas I might end up in. For the moment, I'm thinking of embarking on an international career
that would allow to consolidate what I've learned on the MBA, discover the world, improve
myself and prepare for my entrepreneurial phase.

For more information:
http://www.fondation.renault.com

Read more >>
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Jointly funded by the French Embassy in
Spain since 2008, and other French companies operating in the country, the programme
is intended especially for young people wanting to pursue their post-university studies in
France (Masters or Master of Business and
Administration (MBA)), in the areas of engineering, finance, new information technologies, law and commerce. The winner of the
2012-2013 award, Leticia Valerio, took an
MBA in Paris to complete her education.

France: COMMITMENT TO BUSINESS
CREATION

SPAIN: STUDY SCHOLARSHIP
FOR EMPLOYEE CHILDREN

Each year, the Renault Foundation in
Spain awards study scholarships to the
children of its employees.

The objective of Yump, or the Young Urban
Movement Project, is to encourage young
people from France's suburbs to set up
their own companies. The first training
cycle has just started. The first projects
should be up and running in early 2014.
"We're not here to provide handouts, but to
create businesses," explains Tomas Fellbom,
the organisation's President. For two years
now he has been touring the Paris suburbs to

Read more >>
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identify the best projects that will create value, and real growth and job creation potential
for these areas. Twenty-one project owners
have now been selected to take part in the
first academy, to which Renault has contributed €20,000. "One of our project examples is
a former boxing world champion who wants
to create a corporate coaching business
based around boxing." For six years, while
they set up and grow their companies, they
will be mentored by professional trainers. On
completion of this period, YUMP hopes to
acquire a stake in these young companies,
and will support them for a further five years.
For the time being, the organisation is operational in the Ile-de-France region and especially Seine Saint-Denis, with the intention of
eventually creating academies throughout
France.
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Photo: Rodolfo Buhrer.

COLOMBIA: DISCOVERING AUTOMOTIVE
PROCESSES AND PROFESSIONS
On 21 August 2013, Sofasa repeated its
"Renault Experience" programme for the
second consecutive year, with the aim of
strengthening connections between the
company and universities.
450 students from Pontificia Bolivariana
university in Medellín learnt about the processes implemented by the subsidiary in
the industrial and commercial development
of Duster.
The event was run by several Renault managers, and looks set to continue according
to Luis Fernando Peláez Gamboa, General
Manager of the Group in Colombia: "Our
aim is to keep repeating the initiative in the
country's different universities".

BRAZIL: VOLUNTEER EMPLOYEES
GET DOWN TO WORK
Once again this year, the Renault do Brasil
Institute is running its "volunteer service"
open to Brazilian employees. Twenty-two
employees have already helped renovate
the "Arvore dos Sapatos" nursery school,

which has an annual intake of 200 children
aged 0 to 6 from the community around
the Renault plant. The project team spent
four days repainting walls, recreating a
vegetable patch and restoring playground
benches.
Read more >>
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Education
ding those with disabilities). Set up by the
Free University for Human Efficiency (Unilehu), it has been financially supported by the
Renault Institute to the tune of €266,768
(resources generated from bonds linked to
funding obtained from the (National Bank
for Economic and Social Development).

The first stone of
“The world for Everyone”
school was laid on
12 August 2013
in the presence of
the President of Renault
do Brasil and the Renault
Institute, Olivier Murguet
(on right).
Photo: Rodolfo Buhrer.

... AND IN A LIBRARY FOR PARANAGUA
Renault do Brasil has helped fund the Mario
Lobo public library in Paranagua, the main
port in the state of Paraná. This support has
allowed the library to purchase 10,000 books
and 1000 DVDs. The inauguration ceremony
was held on 19 August 2013.

Photo : Rodolfo Buhrer.

* « Le monde pour tout le monde ».

BRAZIL: RENAULT INVESTS
IN INCLUSIVE EDUCATION...
Its walls have barely emerged from the
earth but the "Mundo para todo Mundo"
school in the Curitiba suburbs already has
a name. From March 2014, it will offer free
education to 80 children aged 2 to 5 (inclu-
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LIVING WITH DISABILITY

Bruno Ancelin (center),
Eurasia Region
Director of Operations
for Renault, and some
active participants in
the Women@Renault
Russia network.

LAUNCH OF WOMEN@RENAULT RUSSIA
In order to encourage women to share their
experiences and promote the professional
and personal development of women within
Renault Russia, the subsidiary launched its
internal social network women@renault on
3 October 2013. Its activities will be focused
around three themes: career development,

working conditions & employee benefits,
and social initiatives for local communities.
130 participants, from all professions and
including both men and women, worked
together to define the initiatives most likely
to enhance the careers of women in the
subsidiary.

Read more >>

24
Print

|

Normal/Fullscreen

The charity "Femmes pour le Dire,
Femmes pour Agir" was set up in 2003 by
Maudy Piot to support disabled women
to lead fulfilling lives.
Visually impaired herself as the result of a
genetic disease, Maudy Piot joined organisations for the visually impaired where she
discovered people who were extremely isolated and neglecting themselves. "Rather
than wanting support, they were looking
for help. I also noticed that it was much
harder for women to return to work than it
was for men." Upset by what she saw, she
decided to set up her own charity to help
women with all types of disability. And to
publicise it and encourage women to join,
she organises seminars and forums with
well-known personalities "otherwise it just
doesn't work". Her objective is to combat
all forms of discrimination and especially
the violence that disabled women are subjected to, and to run workshops, including
one on finding employment that Renault will
be funding in 2014. The results speak for
themselves: out of eight people taking part
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COLOMBIA: THERAPY THROUGH SPORT
As part of the Women@Renault* programme, Renault Sofasa is sponsoring a
water-polo team consisting of 30 girls. They
have all been victims of domestic violence
or malnutrition. Through practising this
team sport, the aim is to help them rebuild
their lives by creating a climate of trust and
comradeship, setting increasingly challenging personal sporting goals, and involving their families in their development. The
team was invited to take part in a women's
water-polo tournament in Buenos Aires
held from 10 to 13 October.

* Renault plan to increase the role of women in the Group.

KOREA
For the last eight years, Renault Samsung
Motors in Korea has been supporting the
festival for elderly people living alone. On
19 June, 1300 of them living in the city of
Busan attended a meeting with the deputy mayor responsible for economic affairs.
The occasion was used to thank them for
their hard work in helping the country's development.

France: RENAULT DONATES A TEACHING
VEHICLE

Renault handed over the keys of an electric Zoé to the Sainte Marie Hospital
Foundation on 12 September 2013.
Fitted with a driving assistance system for
disabled people undergoing rehabilitation,
this non-driving vehicle will be used to train
personnel and the organisation's patients
to transfer wheelchairs into the vehicle. The
key handover included a visit to the Heudebouville factory which manufactures adapted vehicles for people with limited mobility.

Read more >>
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in the previous workshop, six have found a
job or suitable training. "It's not a question
of accepting one's disability. It's unacceptable. But of living as a fully active citizen."
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THE VIRTUES OF EQUINE THERAPY
Dominique Simon works in the Quality
Department at Renault Batilly (Sovab, in
Meurthe-et-Moselle). He is also one of the
founding members of the charity Cheval
Bonheur which specialises in equine therapy. His passion outside his working hours?
To allow disabled people - mostly children -

to create a close bond with a horse. A horsedrawn carriage fitted with a platform that can
accommodate up to four people in wheelchairs and their carers has been designed.
And because safe handling of the team of
horses is paramount, Renault is funding the
training of the two carriage drivers.

RUSSIA
The local authorities alerted Renault to the
case of a single mother bringing up two
children, one of whom, Nicolas, was partially paralysed, on the top floor of a council
block with no lift. The subsidiary responded
by providing the family with a specially
adapted vehicle from April 2013 so that Nicolas can discover life "downstairs".

Pascal Felten, Director of Sovab, and Sandra Reschmann,
President of Cheval Bonheur, at the official handover of
Renault's €3000 donation to the charity.
Photo: Samuel Moreau.
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Photo: Rodolfo Buhrer.

State ("Paranaense de Voluntariado"). The
Renault do Brasil Institute contributed to the
purchase of 500 blankets.

France: A HELPING HAND
INTO THE WORKPLACE

WINTER CLOTHING COLLECTION
Renault employees in Brazil have donated
more than one ton of winter clothing this year
to the Borda Viva charities in São José dos

Pinhais and Casa do Zezinho in São Paulo,
and several towns in Paraná also benefited
from a major campaign held throughout the

Read more >>
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Operating in the department of Pas-de-Calais, the charity Le Chênelet allows vulnerable people without work experience or
qualifications - but who are keen to work to find employment and social connection
through its integration programme. Involved
in a wide range of activities (construction,
catering, logistics, administration, agriculture, etc.), the charity offers employment to
around 270 people, 190 of whom are on jobtraining contracts. Since 1983, half of them
have gone on to find a job or obtained training qualifications. Renault has provided a
vehicle to make it easier for the charity's employees to get to and from work (journeys
can be up to 30 miles long). The donation
will also allow employees who have never
been on holiday to have a break from their
daily environment.
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COLOMBIA: SUPPORTING
CULTURAL HERITAGE
The Colombian Ministry of Trade, Industry
and Tourism has instigated a campaign to
promote the economic and social development of towns with important material and
immaterial heritage assets. Fourteen towns
have been selected for their architecture or
regional identity. Renault Sofasa, a partner
of the programme and present in Colombia since 1969, has been inspired by the
scheme to promote the off-road qualities of
Duster.
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CHARITY GALA WITH TONY PARKER
The Abbaye de Collonges, a Paul Bocuse
restaurant in Lyon was the setting for the 8th
edition of the "Par Cœur Gala" on 26 September, a charity event organised by Tony
Parker, and which Renault regularly partners. Footballer Eric Abidal bid €22,000 for
the Twizy Butterfly by Christophe Guillarmé
auctioned by the Group. All funds raised
are donated to the charities "Make a Wish"
and "CéKeDuBonheur" so that sick children can make their dreams come true.
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