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In the past 40 years, France,
Germany, Italy, the United
Kingdom and Japan have been
able to decrease tenfold the rate
of road traffic fatalities.
These figures cannot be
contested and prove the point
that, starting in the 70s, combined
efforts of local public authorities,
manufacturers, accidentology
laboratories...
> Read more

Sustainable Mobility

The Renault Tangier site
attracts the UN
> Read more
Stakeholders

“SAFETY AND MOBILITY FOR ALL,” IMAGINATION PRIMES

a global framework
agreement
> Read more

Print

|

Normal/Fullscreen

|

Close

July 2013

CSR Newsletter

Corporate Social Responsibility, the Renault Way
Editorial | Safety/health | SUSTAINABLE MOBILITY | Education | Diversity | STAKEHOLDERS | SPONSORSHIP

Editorial
road safety, and Renault, alone or in partnerships, has
supported this for many years.
This has led us to adopt a holistic approach, taking into
account the many factors in the system: users, vehicles
and infrastructure/environment in all the countries in
which we are present and elsewhere.
This global approach includes:
• prevention by raising awareness of those using
roadways,
• allowing drivers to avoid dangers or correct their
trajectory in order to avoid accidents: primary safety,
• protecting occupants of the car when the accident was
unavoidable: secondary safety,
• an optimised intervention of emergency services to rescue
accident victims in the shortest possible time: tertiary safety.
This is the reason for our commitment to the United Nations for
the 2010-2020 action decade for road safety: being capable of
inversing the trend as we were able to do in Western countries. So
that by 2020, we will be below the bar of one million people killed
while driving, in spite of there being many more automobiles.
Much hard work must still be done.
Before your summer holidays (for those who live in the Northern
hemisphere), I’d like to wish you all a safe and sunny drive.

1. OCDE, EuroStats, ACEA. 2. according to the WHO. 3. Countries in which
the gross national revenue per inhabitant per year falls between $1,036.00 and
$12,612.00. We currently total roughly 67 intermediary income countries with one
million inhabitants or more. Total population of these countries exceeds 1.5 billion
inhabitants. (Source: World Bank). 4. OICA.

Claire Martin
Corporate Social Responsibility VP, Renault Group.
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Over the past 40 years, countries like France,
Germany, Italy, the United Kingdom and Japan have
been able to decrease the road traffic fatality rate(1)
tenfold.
These figures, which cannot be contested, prove the
point that, starting in the 1970s, combined efforts of
local public authorities, manufacturers, accidentology
laboratories, as well as associations of driving victims
were able to increase awareness of risks when driving.
A mobilisation that has thus borne its fruits, even though
only one person killed on the road, is still one too many. But these
“positive” results often grind to a halt when leaving developed
countries.
Currently 1.2 million(2) people still die each year on roads accidents
throughout the world, including 80% in countries with an
intermediary income(3).
With the boom in auto acquisition (84.1 million new vehicles sold in
2012 vs. 56.3 million in 2001(4)), this figure could increase by 50% in
the next ten years, if nothing were to be done. The increase in the
number of middle class families goes hand in hand with a strong
desire for mobility. The automobile is considered to be a sign of
liberty and success. But with this boom, road fatality risks increase.
Automobile manufacturers thus have a role to play in the fight for

Read more >>
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“SAFETY AND MOBILITY FOR ALL,”
IMAGINATION PRIMES
The international “Safety and Mobility for All” meeting took place at the
Cité des Sciences and at Disneyland
Paris on 14, 15 and 16 June. This was
an opportunity for the young winners
of the 2013 contest to present their
actions promoting road safety and
the environment.
Since it was founded by Renault in
2000, over 13 million primary and
secondary school age children from
35 different countries participated in
this awareness-raising campaign for
road safety based on supplying educational tools. “Safety and Mobility for
All,” was, at the beginning, a drawing
and poster contest, and as years went
by, it moved towards projects in which
children are key players,” explained
Philippe Girardi, the Project Manager.
Classes chosen this year were 65 excellent “players” from six countries.

Read more >>
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Slovenia. Children from the Novo Mesto
school identified three safety problems
around their school and has the resources to
address them: 1/ making the bus stop safer:
it was moved after talks with local authorities; 2/ reducing traffic in front of the school: a campaign for car-sharing and school
buses is starting to bear fruit. 3/ equipping
a dangerous intersection: negotiations are
on-going, and Isa and Ada (both 11) have
decided “to go back and see the mayor if
we have to!” Veronka Stabej, the ambassador of Slovenia, came in person to La Cité
de l’Industrie to support their project.

Estonie. “Wear a helmet, wear a vest. This
is for you the best”: Students in the Sagadi primary school summed it all up in this
song wearing yellow fluo vests to promote
road safety. Their project started in order
to “make children on bikes visible in traffic
by all means.” This campaign was continued in the local media, and today in Sagadi, bikes are no longer difficult to see.

New Caption! Download the free of charge educational kit “La Route et moi” (The Road and I)
on iPad with I books or on your computer with iTunes. A good way to learn whilst having fun about
road safety throughout the year! Watch the video presentation.
Download: « La Route et moi » for 7-8 years old and « La Route et moi » for 9-11 years old

Read more >>
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France. The first grade class of the SaintJulien primary school in Sault thought
about safety when going to school with a
drawing of two itineraries: one leading to
school, and the second, to hospital. Today, children know road signs by heart,
and Charles, 6 years old, even taught his
parents “to stop when the light is orange.”
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Poland. A gangway, sidewalks and bus
stops were missing to reach the Miklusy
School and the town’s road signs had seen
better days. Students finishing primary
school designed and financed a communication campaign to get things moving.
Today the gangway has been installed,
there are new road signs, and there will
be two new bus stops on the sidewalk.

Photo: Isabelle Franciosa.
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Turkey. School bus accidents were written about almost daily in the Istanbul
papers. Students in the Fuscun Yonder
high school decided to take action. For
two months they noted careless behavior and infractions of the Highway Code
their bus drivers did. Then they sent their
“report” to the city hall. The bus driver’s
attitude was transformed. This initiative
will now be rolled out throughout the city.

Bulgaria. Students finishing primary
school in the Petar Beron School in Sofia
created a series of posters focussing on
environment. Schools in Sopot and Llom
put in place an educational choreography wearing three coloured costumes.

Renault now would like to continue this action to promote road safety and sustainable mobility through an international contest, involving more and more subsidiaries and Renault importers. Schools in Lebanon, Serbia, Russia, India and the Czech Republic will join in.
For further information: www.safety-mobility-for-all.com

Read more >>
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MOROCCO THE IMPORTANCE OF IMAGES

As a part of his awareness-raising programme for road safety, Renault Morroco organised a poster contest. The final
took place on 28 May in Casablanca.
A professional jury was missioned to designate the three winners amongst the 20 finalists. They were paying special attention
to the creative potential of the young Moroccan students, and were reassured when
realising that road safety was truly an issue
for them. To award this work, a travelling
show featuring these posters will visit several Moroccan cities and workshops, stopping in high school and universities.

Read more >>
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RUSSIA: NEW CLASS OF
“YOUNG ROADWAY INSPECTORS”

BRAZIL: A CAMPAIGN TO PROMOTE
SAFETY FOR YOUNG CHILDREN

In Brazil, the obligation to use restraining
equipment for children under the age of
ten, such as children’s seats or seat-belts
only goes back to 2008.
In 2010, 400 children died in road accidents. This proves that this change in the
Highway Code still requires further changes
in driver’s behaviour. To improve this awareness, Institut Renault do Brasil has put in
place an awareness-raising campaign, in
a partnership with Ecovia, which runs the
BR 277 motorway that links Curitiba to the
coast where the Renault plant is located.

At a global scale, 46% of those killed on
roadways are users qualified as “vulnerable:” half are pedestrians and the other
half use scooters or motorbikes.
China, India, Ethiopia, the Democratic Republic of the Congo, Bangladesh and Russia
alone represent 6.50% of pedestrians killed
in the world.
For the past three years, Renault Russia has been hosting an educational programme “Young Roadway Inspectors” in a
partnership with the Moscow Police force
and the Ministry of Education. What does

it mean? Organising a competition on the
theme of the Highway Code, open to all
Moscow schools. During their school year,
10 to 12 year old children have theoretical
and practical education on how to use the
road when riding a bike or skating, and the
basics of first aid. Then here is a contest
where the best 50 of them will receive prizes.

FRANCE: EXPERIENCE
OF “POSITIVE ROADS”

There were over 150 participants on
3 June when the “Renault Circuit, Positive
Roads” was unveiled in Saint-Just (Eure).
Attendees included representative of the
prefecture and neighbouring towns, partners and associations, experts in road
safety and journalists.
The origin of this training campus in road
safety and eco-driving was a fact that
Winners of the “Young Roadway Inspectors”
contest on 24 May in Moscow.

Read more >>
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navigation) to decrease fuel consumption,
and this the “transport” bill.
This circuit is open to both the general public and companies, experienced drivers,
seniors who would like to improve their skills
or young drivers who are still learning as
well as persons with reduced mobility. Profits will be ear-marked for social actions in
favour of young people in difficulty, in order
to facilitate their reinsertion. It will also host

* ABS: Antilock Braking System,
EBA: Emergency Braking Assistance.

Renault partnered
with Duprat Concept,
a company that runs
several leisure activity
parks and that designed
and built this circuit and
ensures operational
management whilst
Renault supplies the
vehicle fleet and brings
its expertise in road
safety and eco-driving.

Read more >>
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For further information:
http://www.circuit-renault.fr/

Photo: Olivier Martin Gambier.

could not be ignored: in Europe, 80% of
road accidents are linked to human errors.
By changing their ways of driving, studies
show that drivers can cut energy consumption by up to 25%.
This educational programme aims to develop a better understanding of what causes
an accident, to better understand a person’s own reactions, reflexes and fears and
to know the possibilities and limits of technological equipment of the vehicle (ABS,
EBA)*. It teaches the basics of eco-driving
(shifting gears, management of accelerations and braking by anticipation), and
teaches students how to best benefit from
eco-driving (indications of driving style, results of a given trip, eco-coaching and eco-

students from the Aix-Marseille University
who are preparing their “Road Safety Management in the Workplace” degree.
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etc. A programme allowed everyone to test
their knowledge of the Highway Code. The
losers won: a preventive driving course on
the new Renault circuit in Saint-Just.

FRANCE: BLOOD DONATIONS
IN SANDOUVILLE
The French Blood Bank continues to treat
over one million patients per year in France.
To respond to needs in Normandy, 480 units
of blood per day must be donated. The
Sandouville plant partnered with the French
Blood Bank on 20 June, making facilities
available and allowing its employees and
companies in the industrial zone where it
is located, to participate in this donation.
A shuttle bas was provided to transport
employees from partner companies.

FORUM FOR RENAULT EMPLOYEES
In June, all Renault sites on the outskirts of
Paris organised a Road Safety Forum. Inhouse experts, firemen, medical services
and conditions in the workplace were all
included to raise awareness amongst employees of dangers on the road. And this
included all types of use: a driver, passenger, 2 or 4 wheels, parents, senior citizens,
Read more >>
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This year Renault once again supports the
Carkraft Road Safety Training Programme.
This training takes place on the Silverstone racetrack, which hosts a Formula 1
Grand Prix every year, and targets young
people aged 15 to 24.
Subjects covered: keeping your vehicle under control when skidding, comparing vehicles equipped or not with ABS, driving test
given by a police officer. Since 2001, when
this programme was launched, 3,000 drivers have had the Carkraft experience.
For further information:
www.carkraft.info

5 STARS ON THE EURONCAP:
AND THAT MAKES FIFTEEN!
Renault Captur was awarded “5 stars” after passive safety tests were carried out
by the independent organisation EuroNCAP. Though conditions have become
more difficult since January, 2013, this
result confirms Renault’s expertise in passive safety. Renault Captur is now the fifteenth vehicle in the Renault range to have
been awarded this highest 5 star ranking in
EuroNCAP tests.

Photo: Renault UK.

Illustration : Pagécran.

UNITED KINGDOM: ROAD SAFETY
OPERATION IN SILVERSTONE
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The Global Road Safety Partnership
(GRSP), an NGO with which Renault has
partnered since 2005, has been implementing a large portfolio of programmes and
road safety projects over the years, mainly
in developing countries. In 2012, GRSP actions spanned 36 different countries, thus
touching a population of roughly 38 million.
Its mission consists in drawing the attention
of public and private players to road traffic
risks at global and local levels, in improving
their knowledge of the stakes and risk factors and in putting this knowledge to use.

Read more >>
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Here are a few examples of recent actions:
Afyonkarahisar, Turkey
Mid 2010, in this city of 175,000 inhabitants,
only 8% of drivers used their seat belts. An
ambitious awareness raising programme
was rolled out, starting with the local government. At the end of 2012, one in two
people had already changed their behaviour.
Ban Ki-Moon, the United Nations’ General
Secretary, praised these results.
And GRSP hopes to continue progress. The
objective for the end of 2013 is to have 70%
of drivers using their seat belts.

Ha Nam Province, Vietnam
In June, 2013 the new “Safe to School” project, was launched at three Ha Nam Province schools. The approach, which was
designed for easy replication in other provinces, involves children, parents and the
local community and focuses on the key risk
factors: helmet wearing and speed limits.
New Delhi, India
Because there are no real emergency rescue
services in most regions, accident witnesses
and bystanders could be an alternative to
provide first aid to victims and transport

The Global Road Safety Partnership (GRSP) is an NGO managed by
the International Federation of the Red Cross and the Red Crescent.
Founded in 1999, active in 36 different countries, in particular in emerging countries, its originality is to work with all concerned stakeholders
in road safety: public authorities, politicians, international experts and
private partners. There is no simple answer nor miraculous solution. To
put in place best practises, people must be aware, convinced, share
and act to mobilise coordinated and economically realistic efforts.
For further information: www.grsproadsafety.org
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them to the nearest hospital. However, because too many people are afraid of legal
or administrative repercussions, most turn a
blind eye.
The SaveLIFE Foundation, supported by the
GRSP, recommends application of a law allowing the general public to assist road accident victims. It has just issued a bill proposing rules of good conduct to the Supreme
Court in the country, asking for these “good
Samaritans” to be protected. Expert committee conclusions will be available in July.
Jean-Yves Le Coz,
Expert Leader in Road
Safety, Renault.
Chairman of the GRSP.
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Kingdom of Morocco. Reductions of emissions were
proved in the framework of a
CDM.
A CDM or Clean Development
Mechanism, is a mechanism
to finance reduction of emissions, which, in developing
countries, allows certified
units of emission reduction,
expressed in tonnes of CO2, to
be obtained. This units, which
can be exchanged or sole,
can be used by industrialised
countries to fulfil a part of the
goal in emission reduction set
forth in the Kyoto Protocol.

The Renault Tangier site
attracts the UN

The Tangier site is the first automobile
production site in the world to have zero
CO2 emissions and zero industrial waste
water rejects thanks to the partnership
between Veolia Environment and the

To be certified, a project must
be approved by all involved
stakeholders, and prove a long term measurable aptitude to reduce emissions. This
is now the case for the Tangier production
site which went through close technical
scrutiny before its file was validated by an
independent certified agency. Recording
this CDM is a strong signal sent out by the
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For further information:
http://cdm.unfccc.int/Projects/DB/DNVCUK1356333556.03/view
Read more >>
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United Nations to recognise efforts made
by Renault to make strong reductions in
CO2 emissions from its production site by
putting in place two ground-breaking technological solutions:
• energy recovery in the paining process
which limits energy requirements as well as
using a less powerful boiler room,
• the choice of boiler rooms using biomass
rather than natural gas which reduced direct CO2 emissions.
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POLAND GOES GREEN

Because best practises in sustainable
development are so
important, the ECO-MIASTO project has
chosen to target Polish towns which are
rolling out actions in favour of the environment.

GERMANY: ELECTRIC VEHICLES DONATED
Germany has committed itself to having
one million electric vehicles on the road by
2020; this plan required market preparation
in four pilot regions. The “Model Regions in
Electrical Mobility” programme launched by
the Minister of Transport aimed to increase

the network of charging points. Renault
had made 17 electric vehicles available. At
the end of this experimentation stage, they
were donated to several German associations based in Munich, Hamburg and Cologne.

Created by an initiative of the French Embassy in Poland, Renault Polska and the
National Fund to Protect the Environment
and Water, ECO-MIASTO organises seminars and information campaign from its
Internet site: Eco-miasto.pl. It also awards
Polish cities who have made special efforts
in sustainable mobility and green construction. Grzegorz Zalewski, the President of
Renault Polska said, “this project allows us
to carry out a large information campaign on
the possibilities and opportunities linked to
sustainable mobility in the general public.”
Winning towns will be chosen in autumn by
a jury of independent experts during a gala
organised at the French Embassy.

Read more >>
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Photo: Ryan Lash.

tion. There are currently 100,000 RenaultNissan customers who have electric vehicles. If they all lived in Edinburgh, 25% of
vehicles in the city of Edinburgh would no
longer emit CO2 and would be completely
silent when running.

RENAULT-NISSAN, TEDGlobal PARTNERS

Forward-looking thinkers, provocative
ideas, and lighter moments as well. This
is how we can sum up the spirit of the
2013 TEDGlobal meeting in Edinburgh, of
which Renault-Nissan Alliance was a partner. A guiding thread: Think Again. 74 presentations each lasting 18 minutes.
Some participants were scientists, artists,
journalists and activists. They were followed
by Philippe Schultz, Renault’s Expert Leader in Environment, Energies and Raw Materials. In particular he shared the reasons
that triggered the revolution in transport,
asking the audience to use their imagina-

CIRCULAR ECONOMY TRAINING

Why did you decide to take it?
E. Fortin: The idea is to include elements
concerning circular economy in our Master’s degree, which is a part of sustainable
development. This is why I chose to take
this course, which, as far as I know, is the
only one that exists.

They took e-learning course on circular
economy, designed by the Ellen MacArthur Foundation, one of Renault’s partners. Marie-Laure Le Naire, a Project
Leader at Renault Foundation, and Emeric Fortin, who leads the Master’s degree
in “Transport and Sustainable Development” at ParisTech tell us about it. Everyone learnt a lot.
Both of them are working on the “Transport
and Sustainable Development” Master’s
degree at ParisTech and together are thinking about how this Master’s degree will
change.
Read more >>
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Who is this training aimed at?
M.-L. Le Naire: At large companies like
Renault but also SMEs and small start-ups.
E. Fortin: People of all nationalities working
in industry.
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M.-L. Le Naire: Circular economy was an
abstract notion for me. I wanted to better
understand what people were talking about
and be able to present circular economy to
students that we recruit in the universities
in ten countries.

M.-L. Le Naire : A better understanding
and awareness of the circular economy
concept, even if the transition from traditional, linear economy towards a circular
economy was touched upon in the course.

What did you get out of this course?
E. Fortin: Circular economy covers a lot of
notions: recyclability, and eco-design, economy of the functionality, non-waste, etc.
But the approach presented in this course
remained, at this level, a bit general and
theoretical, only presenting very small experiments (Bosch selling a contract for a
washing service to a private person, etc.)
because there is still a gap to be bridged
between the concept and an industrial
dimension. To go back to reality, circular
economy does actually mean changing
ownership rules for raw materials and multiplying uses of secondary raw materials
(after recycling), thus completely reworking
the entire business model.

A virtuous circle

BRÉSIL : L’ENVIRONNEMENT

Circular economy is a production model based on natural ecosystems where one
partie’s waste becomes the resources of the other party. This economy is based on
two flows of matter:
• biological nutrient matter, which will re-enter the biosphere safely;
• technical input, designed to be recycled whilst retaining a high level of quality, without entering into the biosphere.
According to the Ellen MacArthur Foundation report, if sustainable goods were to be
designed and used in accordance with principles of circular economy, annual savings
would amount as much as USD 700 billion in consumer goods material.
Renault, a partner with the Ellen MacArthur Foundation since 2001, has just renewed
this partnership with the Foundation, to continue work on the transition from the
linear economy to the circular economy that the Group has undertaken.
For further information:
http://www.ellenmacarthurfoundation.org

Read more >>
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Today, I’d like to go further (political panorama, detractors, lobbies, the European
and Chinese approach, etc.). I truly became
aware of the importance of this new type of
economy.
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KOREA: ENVIRONMENTAL
AWARENESS-RAISING
Renault Samsung Motors (RSM) partnered with the city of Busan in Korea, for an
awareness-raising campaign for the general public on preserving the environment.
Last 25 and 26 May, the Korean subsidiary
presented the SM3, an electric vehicle that

will be sold locally as of September. This
was also an opportunity to remind visitors
of best eco-driving techniques to save up
to 25% of energy.
The previous RSM mobilisation for the environment took place last March, when over
120 employees, including the Plant Manager, Jik-ryul-OH, planted trees on the site.

BRAZIL: ENVIRONMENT IN THE HEART
OF BORDA VIVA
To celebrate the Global Environment Day on
5 June, the Brazil Renault Institute approached members of the Borda Viva community, who lived next to the production facility.
To make them more aware of the environment, Ednilson Filho, a Renault employee
and the site’s Environment Engineer, spoke
to the children and gave them some ideas
for environmental best practices, such as
selective sorting, waste management, how
to plant seeds and how to plant trees.

Read more >>
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All about TWIZY

TWIZY CARGO: A TWIZY
FOR PROFESSIONALS
The Twizy family has grown with a new member
adapted to transport of goods: the Twizy Cargo.
A 180 litre boot and doors that lock are new features in the back of the vehicle. A 100% electric
vehicle that is clever, fun to drive and goes everywhere.

Read more >>
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Education
SCHOLARSHIPS FOR CHILDREN
OF SPANISH EMPLOYEES

20 may: Renault
Duster, which left
from the RenaultSofasa d’Envigado
production plant,
arrives in Turbo,
Antioquia, with a load
of sporting equipment
for the 1,900 pupils
of the Francisco Luis
Valderrama School.

“Futuro” is the name given by the Spanish Renault Foundation and the French
Embassy to the fund aimed at giving one
scholarship per year to children of Renault
employees who would like to do a 3rd cycle
training course in a French university. There
will also be financial assistance given to
children of employees who would like to do
an internship in a French company.

SPAIN: “RENAULT EXPERIENCE”
CONTINUES TO GROW
CONTRIBUTION TO THE EDUCATION
OF COLOMBIAN CHILDREN

In Colombia, in spite of a high schooling percentage, there are still inequalities between regions because of related
expenses (manuals, books, uniforms and
transport).
This is the context in which the “Camionetas Renault, para un país imparable”

programme was born. Objective: to reach
very isolated populations in order to donate
sporting and technical material, or musical
instruments for schools.
Renault Colombia, whilst showing the qualities of ruggedness and crossing on its 4sx4
range, organised a 12 day campaign for
4,000 children, going through the villages
of Buenaventura, Turbo and la Guajira.

Read more >>
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When she visited the Spanish subsidiary
on 11 June, Marie-Françoise Damesin,
the Group Human Resources Manager,
announced the 2nd session of the “Renault
Experience” programme for the 2013/2014
academic year. This will target about 60 students, who will be awarded a two-year vocational training degree.
Launched by Renault in October 2012 with
about 20 candidates, this programme, ai-
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Education
med at the integration of young engineers
in Renault Spain, is the result of cooperation between the Castilla and León governments, the Valladolid University and Renault. A mixture of theoretical and practical
courses for two months followed by a oneyear internship in Renault Spain (financed
by the local government), it concerns engineers who have graduated from the Valladolid University. 40% of them will be hired
by the subsidiary when they have completed their programme.

goes hand-in-hand with better professional
guidance.
After they were welcomed by LahcenOukar,
the CFO, this discovery day was organised

through the path taken by the postal department. This gave them the opportunity
to visit each department and to understand
their main missions and jobs.

THE NETHERLANDS SCHOOL CHILDREN
VISIT RENAULT

Photo: Renault Nederland.

There were about ten young pupils who
spent a day in May, in the head office of
Renault in the Netherlands.
They call came from a Hindu school “Shri
Laksmi” located in Amsterdam and were
supported by a not-for-profit organisation
(JINC) whose mission is to support young
children from poor neighbourhoods to find
a place for themselves in society. And this

Read more >>
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Education
“ON-GOING RACE”: MINI CARS
AND MAXI CHALLENGES

On 7 June, the École Polytechnique in
France hosted the finale of the 7th edition of the “On-going Race,” a Forumla 1
competition where over 140 middle and
high school students, their teachers and
university students from the 24 French
education academies, participated.
Designing, building and testing an electric
Formula 1 model, finding sponsors, com-

RUSSIAN ORPHANS STUDY ON HOLIDAY
To help 14 to 18 year old Russian orphans
choose what they would like to do in the
future, Renault Russia hosted 30 of them
in the framework of the “First Steps in Industry” programme. On 27 March, during
school holidays, middle and high school
students from different regions went to
Moscow to participate in the programme
of discovering different jobs organised by
the subsidiary. They were able to visit the
production site, as well as the fire department, a hotel, a print-shop, a bank and the
kitchens of a restaurant.

Read more >>
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municating about the vehicle, and competing until the National Finale. This represented one year’s work for teams of four to
six students who participated in the Grand
Prix finale for middle and high schools. A
year to discover, learn, work together and
grow up together. From creation of an original concept up to production with professional tools such as the CATIA system,
Renault supported them thanks to their
engineer’s know-how. This is a part of its
approach to support young
adults, so they will discover
jobs involved in the automobile industry, and perhaps want to know more
about them.
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Education
FRANCE: A FUTURE TOGETHER

The sponsorship operation of young
high school students from poor neighbourhoods launched by the “A Future
Together*” Foundation and the Renault
Human Resources department and funded by the Group Foundation is growing.
Athanaïs Renard, 16, wants her sponsor
to help her discover new types of jobs
and to fix very precise professional
goals. Thierry Bourdin, from the ACI
facility in Le Mans, accepted this
mission because he wanted to donate
his time. “I’ve been in this company for
38 years. It’s only natural to share this
experience.”

Photos : Claude Baiotti.

Régis de Reuter (left),
18, is sponsored
by the SOVAB RH
Manager, Yann
Dorison, in Batilly.
He came with his
school principal,
François Roth (right),
who chose him
because he wanted
to succeed. His
sponsor has already
recommended that
he improve his
English. “I made an
appointment between
Régis’s parents and
his English teacher to
see if he could have a
residential language
course in England.
This sponsorship
programme will help
him want to continue
his studies.”

On 24 April, it opened the doors to twelve
new high school students sponsored by
the Techncentre in Guyancourt, France.
This goal was to have sponsorees and
sponsors get to know one another better.
These “duos” will have a long way to go
together: sponsors, who are Renault executives, have promised to support these
students, all from poor families, until they
have finished their schooling. “We not only
help them choose so that they’ll use their
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* The “A Future Together” Foundation (Un avenir ensemble) was created in 2006 by Général Jean-Pierre
Kelche, Chancellor of the Legion of Honour. Since
its creation, the Foundation has organised 445 sponsorships, with more than 60 partner companies.

Read more >>
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potential to the maximum, but we also help
them discover other centres of interest,
such as literature or the theatre,” said François Foix, who head this operation and also
sponsors a young person.
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Education
On Tuesday 4 June, 2013, 22 professional insertion contracts were signed in the
Cléon production facility, which has taken
part in this programme since 1993.
In the Flins facility, a special training programme was set up to allow young students who had finished a two year profes-

Signature of
professional insertion
contracts in Cléon, in
the presence of HR
Managers, Renault
tutors and their
partners (Job Centre,
DIRECCTE, local
missions and the CFR
Training Centrer).

sional insertion contract, and obtained their
certification, to continue their studies. This
is an 18 month programme with the goal of
obtaining in June, 2014, a vocational high
school diploma in Management of Automatic Production Systems.

As of today, 511 persons have been certified as an Industrial System Conductor, or an Agent in Dry Storage
and Message Desk.

FLINS and CLEON PRODUCTION SITES:
A PROFESSIONALISATION PROGRAMME

For over twenty years, Renault has contributed to giving young people qualifications on its French production sites.
For over twenty years, Renault has contributed to giving young people qualifications on
its French production sites. In a partnership
with stakeholders in employment and training, the Group proposes professionalisation programmes to help them land their
first jobs. Over 3,700 students thus took
advantage of this programme leading to
a certified diploma, mixing theoretical and
practical courses since 1992*.
* Date of the signature of the first national agreement to insert non-qualified youth.

Read more >>
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Education
Amongst the winners, two trainees in the
Douai production facility: Marion Jendrzeja won a prize for her mission on the surveillance plan and Kevin Desmidt for rolling
out a backup tool for automated equipment
in the Paining department.

ROMANIA: DACIA DONATES BOOKS
TO STUDENTS IN MIOVENI
On 23 April, the International Book Day, Dacia donated books on Romanian literature
to over 1,300 students in schools in Mioveni, which is near the Pitesti production
site. The goal is to take part in upgrading
knowledge in cities where many Dacia employees and suppliers live.

THE DOUAI PRODUCTION SITE
HONOURS ITS TALENTS
The Regional Automobile Industry Association organised on 12 June the 12th annual
merit list of trainees to award those whose
accomplishments had been notices (vocational high school degree level, associate’s
degree, and engineering degree). A ceremony to which automobile manufacturers
and equipment manufacturers were invited.

A RENAULT LIBRARY FOR
YOUNG BRAZILIANS
On 17 May, a new library was unveiled in
the city of São José dos Pinhais which is
near the Renault Brazil facility, in the pre-
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sence of the mayor of the city. Made up of
2,000 books, it is a part of the Youth Centre
Building, and can host up to 1,000 children
and teens per day. Initially aimed at Renault
employees for the past 15 years, the library
was donated to the city where it can serve
a greater number of users.

July 2013

CSR Newsletter

Corporate Social Responsibility, the Renault Way
Editorial | Safety/health | SUSTAINABLE MOBILITY | Education | Diversity | STAKEHOLDERS | SPONSORSHIP

Photo: Denis Le Chaplain.

Diversity

A TROPHY FOR HANDI@RENAULT’s
FIRST BIRTHDAY

On 13 June, Springboard Consulting, in
a partnership with AFMD (French Association for Diversity Managers) awarded
the best initiatives in Europe concerning
handicaps.

Renault was noticed in the
“Workplace” category for
its handi@renault network,
a collaborative hub with
800 members to date. Its
aim is to change the way
employees and managers
look at handicapped persons, exchange best practises whilst innovating by
associating the workforce
in this programme. The
latest example of implementation: an online collaborative platform called
“Jaccede@Renault.”
It includes the shares
spaces
(amphitheatres,
lifts, entrances and car parks, restaurants
and cafeteria, meeting rooms, toilets and
changing rooms) and services available to
persons with reduced mobility on French
Renault sites. People can consult and complete the list, update data and even reference accesses in other Renault sites.
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June first in Russia is that date that was chosen for the defence of children. Renault’s
Russian subsidiary, for the past four years,
has supported children who have health issues, making things tough for them in their
daily lives. This year, children from the “Blago” centre, who all suffer from a handicap,
disguised themselves as pirates whilst cruising down the Moskova River, a river that
gave its name to the city it goes through.

Read more >>
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Diversity
For this ninth conference that took place on
14 June, three specialists spoke about the
question with a point of view of women’s
networks with Véronique Moralie (President
of the Women’s Forum, Founder of Terrafemina and Force Femmes), on an international point of view with Carole Zibi (Strategic
Marketing Manager for Europe LinkedIn)
and internally with Patrick Hoffstetter (Digital
Factory Manager, Renault).
This was also the opportunity to announce
the participation in the internal social
network, Women@Renault, founded by Véronique Morali.

aware that they are responsible for their future. Art therapy, self-protection and access
to education will have played a key role in
helping them to rebuilt themselves. We must
not forget that in Colombia, a girl is sexually
abused every hour. In 85 of these cases, she
is under-age.

COLOMBIA: RESULTS OF RENAULT’S
SUPPORT OF “BECAUSE I’M A GIRL”

Inspired by a global campaign rolled out
by the NGO PLAN, “Because I’m a Girl,”
this project supported by Renault in Colombia for the past year was ended on
24 April.
Called “Conduciendo nuestro destinos,” the
programme targeted only young girls from
poor families in Cartagena and 600 young
girls, aged 10 to 21, were able to take advantage of it. The goal: helping them to become

In the framework of the Group’s feminisation plan, Women@Renault, internal
conferences allow debates on the society
as a whole and on the place the women
hold in it.
In the framework of the Group’s feminisation
plan, Women@Renault, internal conferences
allow debates on the society as a whole and
on the place the women hold in it. The latest
conference concerned the impact of social
networking on performance. As they have
become more and more popular, the social
organisation of all stakeholders, nations,
companies and citizens has changed. In Renault showrooms, customers now know as
much as the sales force (in 90% of the time,
they have done research on internet).
25
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9th WOMEN@RENAULT CONFERENCE
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Photo: Olivier Martin Gambier.

(From left to right)
Jocelyne Andreu,
Secretary of Renault
Group Works Council,
Marie-Françoise
Damesin, EVP, Head
of Human Resources
for the Renault Group,
and Jyrki Raina,
General Secretary
of IndustriALL
Global Union.

AGREEMENT FOR SUSTAINABLE
GROWTH AND DEVELOPMENT

July the 2nd 2013, the Renault Group, the
Renault Group Works Council1 and IndustriALL Global Union2 signed a global framework agreement “Committing together
for sustainable growth and development”.
Resulting from a social dialogue on an international scale, this agreement follows
on from the Declaration of Fundamental

Employee’s Rights dated 12 October 2004,
which it enhances and modernizes, to adapt
to new social and economic demands.
Together, the Renault Group, the Renault
Group Works’ Council and IndustriALL Global Union are convinced that, in a global
competitive environment, economic performance and social development are the
interdependent keys to company’s sustainable growth.

1. 40 trade unions representatives from 20 countries.
2. IndustriaLL Global Union: Global union federation for the employees from metallurgy especially.

Read more >>
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“I welcome this agreement which reflects
the commitment of Renault to corporate,
social and environmental responsibility. This
is the result of a responsible social dialogue
built over 20 years internationally.” MarieFrançoise Damesin, EVP, Head of Human
Resources for the Renault Group.
“It is on behalf of all Renault group employee
representatives worldwide that I am signing
this agreement – and not without a feeling
of pride. It is the result of several months of
discussions and it symbolizes mature employer/employee dialogue. I am sure that its
implementation will be a powerful lever for
progress and success for the company and
its employees.” Jocelyne Andreu, Secretary of Renault Group Works Council.
“The agreement includes significant advances in the field of fundamental human
rights, notably in the freedom of association,
health and safety, training, and the environment. IndustriALL applauds Renault’s strong
commitment to fostering respect of these
rights at its suppliers and sub-contractors
and to promoting social dialogue worldwide.” Jyrki Raina, General Secretary of
IndustriALL Global Union.
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STAKEHOLDERS

SUPPLIERS: 2nd EDITION
OF THE RSE TROPHIES

For the second consecutive year, Renault
gave its “RSE Trophies” [Societal Responsibility Evaluation] in a ceremony on
17 June in Boulogne-Billancourt (France)
to honour its suppliers.
For the second consecutive year, Renault
gave its “RSE Trophies” [Societal Responsibility Evaluation] in a ceremony on 17 June in
Boulogne-Billancourt (France) to honour its
suppliers. This was an opportunity to praise
their efforts in quality and innovation as well

as social, societal and
environmental responsibility. RSE is a part of the
criteria applied when selecting Renault preferred
suppliers. We can note
that in 2012, some of the
winners were mid-sized
companies. This proves
that quality, innovation
and RSE are not just reserved for large companies. Winners in the RSE
category are:
Borda Viva Associação
Renault and Sol Tecnica, a first rank supplier, had women in the “Borda Viva” sewing
workshop (a community living right next to
the Curitiba production facility) make the anti-hale nets that would be hung over the park
of new vehicles. The Workshop was given
the necessary equipment, and two young
apprentices were hired to cut the fabric.
Estas
Since 2011, the Turkish company that makes
camshafts has shown determination and
exceptional motivation for RSE, in particular
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* Ecovadis developed the first collaborative platform
allowing companies to assess the environmental
and social performances of their suppliers throughout the world. It has assessment sheets covering
150 purchasing categories and 21 RSE indicators.

Read more >>
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on social and environmental criteria: improvement in ergonomics in workstations and
conditions in the workplace, better information and rules concerning safety, etc.
The Dow Chemical Company
Dow Chemical is a key supplier in glue for
windscreens and safety for Renault. The
Ecovadis* agency gave them very high
scores in environment management, sustainable development and respect of regulations.
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STAKEHOLDERS
RENAULT ARGENTINA: A PLAYER
IN THE NATIONAL DEBATE ON RSE

Renault Argentina took part in two of
the largest Argentinian seminars on the
theme of Sustainable Development and
Social Responsibility in companies.
Traditionally supported
by the public sector or
associations in Argentina, social responsibility is
now a subject that private
players must also deal
with. This first debate, organised by national media, was based on the strategies put in place
by Ford, Nature, Sancor and Renault. During
this debate, companies that took part were
able to show the convergence between individual interests of companies and those,
more collective and spanning several nations, which make up for example, the respect of the environment or social footprint.
The second event was the fourth International Conference of the Argentinian Institute
for Corporate Social Responsibility. This
was an opportunity for the 500 participants

to listen to testimonials given by leaders of
the largest companies in the country, such
as Danone or Zurich, as well as the Argentinian CEO, Thierry Koskas (on left).

SFKI:
SUPPORTING AN INSERTION WORKSHOP

Carlos Tavares, Renault’s Deputy General
Operational Manager, took advantage of
his trip on 2 July to the Renault SOFRASTOCK supply chain subsidiary, (SFKI), to
visit an insertion workshop facility. This
organisation is supported by Renault, the
General Council and the facilities are funded by the Saint André de l’Eure City Hall.
Since December 2012, when the partnership with ADS Insertion was signed, the
Group has entrusted packaging services for
consumable items, such as nuts and bolts
to the structure, whose goal is to put those
in extreme difficulty back into the social
and economic circuit. SFKI has promised
to provide work to six people in 2013.
Read more >>
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In January, 2012, the subsidiary had already
signed a partnership with economic, social
and institutional players from the Upper
Normandy Region to create a professionalization training programme, mixing theoretical courses and practical applications,
open to those looking for a job. After they
had qualified for the programme, 21 people
have already obtained a professional certification as a handling agent.

|

Normal/Fullscreen

|

Close

July 2013

CSR Newsletter

Corporate Social Responsibility, the Renault Way
Editorial | Safety/health | SUSTAINABLE MOBILITY | Education | Diversity | STAKEHOLDERS | SPONSORSHIP

STAKEHOLDERS
RENAULT.COM: THE 2012 RENAULT
RSE REPORT CAN BE CONSULTED
To present Renault’s commitment in Social
Responsibility for the company, give and explicit meaning and show the results of actions rolled out in 2012 (whenever possible), the Group
has written a RSE report aimed at a large target
of stakeholders: partners, employees, suppliers
and shareholders.
To consult this report:
http://www.renault.com/rcw_binaries/rapportrse-renault-2012-en/index.htm
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FIGHTING AGAINST ILLITERACY
in BURKINA-FASO

The financial subsidiary of Renault
Group, RCI Bank took part in a humanitarian operation in Burkina-Faso.
This was the idea of one of its employees,
a co-founder and general secretary of
the LAAFI Association. When its 200 employees who worked in the Head Office moved when it was being renovated last May,
the subsidiary donated its office furniture to

this Association.
Cabinets, shelves
and chairs will soon
equip the educational and cultural
multidisciplinary
complex, built in
Koudougou,
the
third largest city in
the country. The
“LAAFI”
Village,
which took the same
name as that of the
Association, has the
vocation of supporting education preschool, library, IT room), artistic creation
(scene, rehearsal room) and professional
training (training course room, production
workshops).

COLOMBIA: RESULTS
OF HUMANITARIAN AID

To help the thousands of homeless
people after rainstorms that caused
Read more >>
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hundreds of deaths and caused insecurity for thousands, Renault-Sofasa put in
place a fund-raising programme at the
beginning of 2011.
Rallying employees, calling upon customers
and matching amounts collected, the Colombian subsidiary raised 1,141,600.00 pesos, the equivalent of 435,000.00 euros.
This sum was then donated to the Ministry
of Education in the framework of the “Colombia Humanitaria” programme. Two
schools were able to be rebuilt in Majagual
and Mompox in the north of Colombia.
They currently have 1,155 students.
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Photo: Le républicain Lorrain.

workshops; the spouse of one employee,
who writes comic books, will soon host a
comic book writing workshop.
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ARGENTINA: WOMEN@RENAULT
HELP SICK CHILDREN

THE BATILLY SITE RALLIES
FOR A PAEDIATRICS WARD
On 14 May, the Renault facility manager in
Bailly (SOVAB), Pascal Felten, gave a 2,000
euro cheque to the head of the Maillot Hospital Paediatrics Ward in Briey. Besides this
financial participation, the site has already
promised to intervene on a regular basis to
cheer up little ill patients in hospital. And
this will be done by employees. Two sponsors have been appointed: Joël Verona,
who started this project, and the company
nurse. Employees have already started to
read stories, to organise DIY and decoration

On 3 April, Renault Sofasa donated
4,000 euros to the Funicancer Foundation, whose mission is to assist children
with cancer. Funds raised will help finance
patients who are unable to continue their
treatment because of financial reasons.
Members of the internal Women@Renault
social network in the Argentinian site also
support the work done by this association
and visit patients in hospital.
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